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MARINA BERGER, THE MAN BEHIND THE MARITIME PINE BRAND

OCEOPIN

Marina Berger, founder with her father of the vegan and organic brand Océopin is in the spotlight for The Classy Time! A 36-years-old Frenchy
closed to Nature’s virtues and always on the lookout for new ideas. After lii studies in Hypokhdgne / Khagne prep. y classes, she
worked in publishing for 5 years before launching Océopin in 2012. She has accepted to unveil the wind Océopin is having in its sails:

TCT: WHAT 1S THE STORY BEHIND OCEOPIN? COULD YOU DEVELOP THE CONCEPT FURTHER?

M.B.: Océopin is above all a story of passion for maritime pine. The wonderful meeting with a searcher from the Institut des Corps Gras de
1 ide whom we highli the benefits of pine seed oil for the skin, has enabled us to create a brand that is based on strong

and proven i From the outset, we also wanted our line of care to be as natural and clean as possible and to
highlight the beauty of the Atlantic coast and its local vegetation.




TCT: COULD YOU DESCRIBE THE BRAND CREATION PROCESS FOR US?

M.B.: Océopin was created 100% locally, in New Aquitaine, with collaborators and suppliers close to us and the pine forests in which we harvest
our flagship asset. From the beginning, we are also committed to “highly organic” cosmetics because all of our products are certified organic and
vegan with a very high percentage of plant ingredients.

TCT: IS OCEOPIN A BRAND COMMITTED TO THE ENVIRONMENT?

M.B.: Yes ! We are careful to respect the biodiversity and the ecosystem of the maritime pine forests where we harvest our oil. Our production

process is virtuous with the recycling of ion by-products and a strong itment to zero waste: glass bottles, no superfluous secondary

packaging, refills produced in partner shops ...

TCT: THE BRAND HAS MANY PATENTS, DOES THAT REALLY PREVENT COMPETITION?

M.B.: Our know-how in the pine cone harvest is very specific and our patents effectively protect us. Our work cannot be improvised and we are
in the process of labeling Océopin as a “living heritage company” to promote this ancestral know-how.



TCT: THE VIRTUES OF MARITIME PINE SEED OIL ARE NUMEROUS AND THE CLASSY TIME IS
CONSTANTLY LOOKING FOR BRANDS WITH INNOVATIVE IDEAS. COULD YOU TELL US ABOUT THE
SUCCESS OF OCEOPIN?

M.B.: This oil is very innovative because its plumping and soothing properties objectified are new for a 100% natural vegetable oil. Nature does
things well because it has given this oil a fabulous serum touch that delights our users. The success of the brand owes a lot to the efficiency and
sensoriality of maritime pine seed oil, which is part of all our care!

TCT:WHEN DID YOU FEEL THE BRAND'’S RISE TO SUCCESS?

M.B.: When we won in 2018 the Organic Cosmébio Cosmetic Excellence Trophy for our radiant face cream, which today is one of our
bestsellers.

TCT: AN OCEOPIN PRODUCT TO RECOMMEND US?

‘M.B.: To enter the universe of the brand, you absolutely must try our plumping face oil which is pure, unscented oil, with its unforgettable woody
smell and its smoothness which immediately projects us into the great outdoors.

TCT: DO YOU FACE DIFFICULTIES AS A FEMALE ENTREPRENEUR?

M.B.: It is sometimes complicated to combine intense professional life and personal life, especially when you have a young child like me, but I
adapt my working hours to free up precious family time that gives me resources.



TCT: WHAT ADVICE WOULD YOU GIVE TO SOMEONE WHO WANTS TO START THEIR OWN BUSINESS?
M.B.: Follow your instinct, trust yourself and above all be patient, because by dint of persistence and seriousness you can achieve great things.
TCT:WHAT DO YOU THINK OF THE NOTION OF “LUCK FACTOR” IN BUSINESS (MYTH OR REALITY)? IS
IT ESSENTIAL TO THE SUCCESS OF A BUSINESS?

M.B.: 1 believe in a part of luck, in particular in certain encounters which often arrive at a good time. But that’s not my creed either. In fact,
success comes to me first through the quality of the products or services that we offer. Working with passion is inevitably reaping the rewards one

day or another.

TCT: HOW DO YOU THINK WOMEN CAN BE ACCEPTED AND RESPECTED AS LEADERS?

M.B.: As with any leader, women leaders are respected when they are competent. In the world of cosmetics, there are a lot of women
entrepreneurs and I find that they are rather very well accepted and respected by drawing a furrow and a way of leading often more delicate and
human.




Marina Berger

Thank you for reading — Angelina M.
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